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Follow Us On Twitter!

Erik Luhrs - @erikluhrs
Clinton - @clintonrozario

Tweet your questions
/comments with

@egrabber
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Where are all the
“qualified” leads?

How can | connect
with those
qualified leads?

oW can | get
those qualified
eads to contact
me”/




The 3 Steps to Create High Response Lead Generation
Messages
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1—Why no one cares to hear
about what you do or sell!

2 — How one word can be
the difference between no
sales and a ton of sales

3 — The one tweak you

can make immediately
to get prospects calling
right now!

4 - How to go further



Let’s Test Your Knowledge of
Lead Generation

* What is the smallest * The Lead Generation
piece of your overall Message
lead generation efforts?

* Whatisthe purpose of  « T1¢ get leads to contact
a lead generation you

message?

* What has to happen for
a lead generation
message to be
effective?

* Get attention, Be
observed to the end,
Create a desired
response
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No one cares what you sell

- They care about what
they care about

You are sending your
message into the “I
already know what that is
and | don't need it" box in
their brain

Worse — Your message is

totally ignored
Tho G Suleg Syvim ; __Grabber.



C #1 = Context
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C #1 = Context

We must establish MEANINGFUL Context

Context = The parts of a discourse that surround a word or
passage and can throw light on its meaning
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We Want Somatic Impact

“Body Impact”. Their body responds to your
message headline/opening.

Howmany = ° % doyou have?
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We Want Somatic Impact

“Body Impact”. Their body responds to your
message headline/opening.

Howmany = ° % doyou have?

7 *As many neurons and neurotransmitters as in
Enterlc the first brain

Nel'VOUS «Can learn and remember

System -Creates ‘gut feelings’
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BENEFITS TO YOU!

* You have their total attention

* They are in heightened feeling state
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 Confusion because it
usually does not flow
from the headline

* Looks long and people
think they will look at
it later, but don't

* Prospect loses
interest and signs off
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The REAL Problem

You may have captured their attention
with your opening, but then you

instantly let go of it.




C #2 = Content

We must have LOGICAL progression of Content

Content = The presentation of information for a purpose to
an audience through a medium

() eSS st yiem " "Grabber



BENEFITS TO YOU!

* Keep their attention to end
* Build rapport
* Build credibility

* Deliver them to the 3rd "C" (get to
that next)
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The flow is broken
because they have been
receiving & learning up to
now

Now they don't know
what is coming

People are inherently
resistant to action

Subconscious is looking to
break away

Why should I?

The GURSS Safing System
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The REAL Problem

You dropped the ball when
It matters most.
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C #3 = Call To Action

We must have a DESIRABLE Call To Action

Call To Action = Words that urge the viewer of a lead
generation message to take an immediate action
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BENEFITS TO YOU!

* Immediate desire

* More likely to act

* More leads in pipeline

e Differentiator




Summary

* Make sure your message opening
sets a Context for the prospect

* Make sure your message Content
guides the prospect logically

* Make sure your CTA creates desire in
the prospect
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What’s better than InMail?

E-Mail
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Find Email / Phone \,__.

0f Linkediin / ofhers

Linked ;)

* Missing Email

* Missing Phone

* Missing Name

* Will they ‘I-Don't-Know’ my request?

How Agpend emad &

rnan

aches

account-Hege
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[~ Li Profile
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Find Email / Phone \,__.

0f Linkediin / ofhers
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Find Email / Phone

0f Linkediin / ofhers

« How Agpend emad &

LN R as

o Agcount-Researcher

Pricing

Chris Sterbenc

VP of Sales / Channel ¢

| ar A 3 nta 31

Send Chris InMail v

aGrabber Account-Researcher

Chris Sterbenc

Vice President Of Sales

FreedomVoice
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Find Email / Phone

0f Linkediin / others

How Append emad &

« Agcount-Researcher
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Phillip Dunkelberger

President & at Nok Nok Labs

m Send Phillip InMail v

eGrabber Account-Researcher

New Grid Find v Transfer ~ Browser On  More ~

Phillip Dunkelberger

President & Ceo

Phillip Dunkeiberger

Nok Nok Labs
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¢ no @ eGrabber Account-Researcher

Find Email / Phone \,__.

0f Linkediin / ofhers
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Kevin North

President & CEO at Terapeak

Terapeak

www lerapeak com

Send Kevin InMail v

s
Kevin North

Terapeak
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+ HowApgend email &
Phone warks?

o Account-Researcher

Pticing
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Found Email
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Phone works?
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Brian

Bill

Last Name
Gaines
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Carroll
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Find all Information on Public Internet

Accuracy

If Found on the Internet

95%+

Hit Rate
. Intelligent Statistical Projection
more accurate than guessing
@Grabber
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We've patented this Email Append Process!

Methods and systems for determining email

Publication number

addresses Publication type

Application number

Publication date

Filing date
ABSTRACT Priority date

Also published as
Inventors
: Original Assignee
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Phone warks? P

Account-Regearcher

Export Citation
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External Links:
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i Transferto

Find Email / Phone \ &

0f Linkediin / ohers
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CSV format ...




Training after purchase

Rich Kumar

Customer Success Manager - eGrabber Inc
rich@egrabber.com

Phone # :-408-516-4566
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